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The British Chamber of Commerce in Indonesia

WHO WE ARE

The British Chamber of Commerce is now in its second decade of establishment building on a
British business presence that extends more than a hundred years. Over those years, we have had
the pleasure of welcoming the most influential politicians, business leaders, world commentators,
renowned experts in various fields and academicians as guests to over various forums. Last year,
we hosted more than one hundred events that provided broad platforms for business
development amongst our members.

Working in partnership with the British Embassy (DBT) and the British Council, whose senior
representatives sit on our Board of Management, BritCham is committed to developing a services
infrastructure that supports all stages of business development right from their inception in
Indonesia.

To our members and a wider business community, we represent an independent and reliable
source of information on issues. This covers politics, current affairs, security, health, inside-track
analysis from our business sector groups, advocacy, personal and social development. In
addition, the Chamber provides tremendous media opportunities for promoting and advertising to
a dynamic business community.

Although British in name, our BritCham community is far from exclusively British. The integrity of
the BritCham brand attracts members, sponsors and advertisers with roots from all over the
globe and most pleasingly, from our host country, Indonesia. Indeed, through the establishment
of Britain in South East Asia (BiSEA), opportunities are expanding in a regional context.

We proudly remain the only foreign business group with a community portfolio, Giving Kids a
Sporting Chance-now in its 22th year.

Whether you are an SME in the UK looking at opportunities in Indonesia or an established
business here, we strongly advocate that the only way to truly appreciate the value of
membership is to take the first step and join our dynamic international business community.

At the moment, BritCham has 200+ corporate members with almost 1,000 nominees based in
Indonesia, plus overseas membership that is growing exponentially, annually.
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VISION & MISSION:

Britain and Indonesia, Winning Together.

Mission Statement:

To be the leading business membership association. Promote and facilitate trade and
investment growth between Indonesia and Britain through our diverse network.

Principal Objectives:

Collaborating | Networking | Advocating | Insightful.

CORE SERVICES:

» Feedback - on business information and market research to those who have an interest in
developing business relations between Britain and Indonesia. We run more than 100
functions every year, featuring prominent speakers to enable members to obtain first-hand
information. We produce a bi-weekly e-Newsletter to provide members with details of
relevant business issues in the country and to keep members informed of developments in

the region and the UK.

o Lobbying - members' interests to relevant Government bodies and key decision makers.
Together with other International Business Chambers in Indonesia, we are committed to
making your voice heard to the Indonesian Government.

o Market Access Support Services - to open markets and improve access for trade and
investment. We provide advice, guidance and support on local business practices to
companies starting up in Indonesia. We provide various services for members and new
entrants to the market to assist in conducting their business in Indonesia. We conduct trade
missions throughout the country to ensure effective and efficient use of time whilst exploring

opportunities in Indonesia.

o Advocacy - to members’ interests. Networking to increase opportunities for business

development.

e CSR - BritCham works within the community — ‘Giving Kids A Sporting Chance’.

CONTACTS:

Executive Director:

Antonius Budiman

e-mail: antonius.ab@britcham.or.id

Sales & Marketing:
Sales & Marketing Team
e-mail: salesmkt@britcham.or.id
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