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PROFILE OF RESPONDENTS

Increasing number of respondents affiliated with the British Chamber of Commerce, with private se
as the main business sector
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OUTLOOK TOWARDS BUSINESS ENVIRONMENT

People are still positive abotite Busines®©utlook in Indonesia

@ ‘ OUTLOOK FOR BUSINBSSEXT 12 MONTHS

= Negative Neutral Positive

Reff: Q13 | Base: 148 ": Significant increase/decrease with 95% confidence

Copyright ©2017 The Nielsen Company. Confidential and proprietary.



IN NEXT 12 MONTHS |y

TOP 5 BUSINESS SECTORS WITH POSITIVE

OUTLOOK

Increasingly positive outlook towardisfrastructure/Constructiorand Travel & Tourism

OUTLOOK FOR BUSINBSSEXT 12 MONTHS

INFRASTRUCTURE &HOSPITALITY, TRAV FOOD & RETAIL / SERVICE
CONSTRUCTION & TOURISM BEVERAGE CONSUMER GOOD (PRIVATE)
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['_'—IE] Which arethe key business sectomith positiveoutlooks?
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IN NEXT 12 MONTHS |y

EXPECTATION FROM BUSINESS

Significantly increasing amount of people believe tRavenueand Workforcewill increase in the next 12
months

@ ‘ EXPECTATION FRBMSINESISI NEXT 12 MONTHS
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IN NEXT 12 MONTHS |y

OUTLOOK TOWARDS MACROECONOMIC

FACTORS

Overall outlook shows aincreasing trendexcept forthe outlooktowardsthe politicalenvironment

@ ‘ OUTLOOKIACROECONOMIR NEXT 12 MONTHS

2014 m 2015 m 2016
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IN NEXT 12 MONTHS |y

CHALLENGES FOR BUSINESS IN INDONESIA

In line with that finding, political & social stability is considered to be an increasing concern

‘ BUSINESS IN INDONESIANEXT 12 MONTHS
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IN NEXT 12 MONTHS m

MAJOR INVESTMENTS IN INDONESIA

Thus, it is no wonder that investors are still on the fence when considEtMRTHER INVESTMEMTS
Indonesia comparetb last year

MAJOR INVESTMENNINDONESIA IN NEXT 2 YEARS

= NO @‘ Maybe Yes

@ Major investmentsin Indonesia over the next 12 months?
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FUTURE PROSPECTS IN 20§

BUSINESS EXPANSION CONSIDERED IN 2017

26% of business owners haggpansion plansn Indonesia fo2017.
At city level,SurabayaBandung & Medan are increasingly considered as expansion targets
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BUSINESS CONFIDENCE INDEX

With a positivebusiness outlookut negativepolitical environment, Business Confidence Index is more
less balancedndremain stable compared to 2015

BUSINESS CONFIDENCE INDEX

2013 2014 2015 2016
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