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I remember how lucky I felt managing to get tickets 
to see the independent Indonesian fi lm The Science 
of Fictions at its national premier at the Jogja-NET-
PAC Asian Film Festival (JAFF) in 2019, People were 
fi ghting over tickets like it was a holiday blockbuster.

The 200-seat capacity studio was packed, and as 
the fi lm started, people were still queuing outside, 
hoping for canceled tickets. The enthusiasm was 
not surprising. People were curious to see the fi lm, 
since it had won prestigious international awards 
before premiering in Indonesia.

Yosep “Anggi” Noen had already garnered a 
lot of attention. His artistic approach—the non-
straightforward narrative, slow-paced and mini-
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LOCAL BEAT

Sprite now comes in new 
bottles that are easier to recycle

British School Jakarta receives 
Gold Greenship Certifi cation 

PT Coca-Cola Indonesia has 
launched a new bottle 
packaging for its iconic lime-

fl avored soda beverage Sprite. 
The PET-based new plastic bottle 

looks simpler and stripped-down, 
because it no longer has additional 
plastic labels attached to it and is 
much easier to recycle. 

The new bottle was launched on 
Feb. 18, to mark the 2021 National 
Trash Management Awareness 
Day, which took the theme “Trash: 
economic raw material during the 
pandemic”.

The stripped-down packaging is 
aligned with Coca-Cola Indonesia’s 
#LihatDenganJernih (Seeing More 
Clearly) initiative, which seeks to 
reduce the use of plastic labels in its 
products. 

The stripped-down plastic bottle 

will make Sprite’s packaging easier 
to recycle, as the recyclers no longer 
have to spend additional costs to 
clean it up prior to giving it a new 
lease of life.

“We have designed this new 
packaging specifi cally to accelerate 
plastic bottle packaging recycling in 
Indonesia,” PT Coca-Cola Indonesia 
Senior Brand Manager Fitriana 
Adhisti said.

The new packaging represents 
the “design” pillar of the company’s 
recycling endeavor. 

Meanwhile, for its collaboration 
and partnership pillars, the 
company will continue to propel 
stakeholder collaboration among 
the government, businesses, NGOs 
and consumers to create a sound 
ecosystem for plastic recycling in 
Indonesia.

The British School Jakarta (BSJ) has 
been bestowed Gold Greenship 
Certifi cation from the Green 

Building Council Indonesia (GBCI) in an 
award ceremony held at the school in 
Bintaro, South Tangerang.

GBCI chair Iwan Prijanto said, “It is an 
honor for me to present this Greenship 
certifi cate to BSJ as the fi rst school in 
Indonesia to receive this Gold certifi cate.”

“This is a very exciting project for the 
GBCI, since we believe that a school 
is more than just a building. It is also 
about the learning and education 
infrastructure and bringing value to the 
school’s stakeholders and environment,” 
he added.

BSJ principal David Butcher said, “It 
is a greater honor for us to become the 
fi rst school to achieve the Gold standard 

in Greenship. At the BSJ, pioneering is at 
the heart of what we do and we are very 
pleased to become the pioneer school 
for the Gold Greenship standard.

“We believe that this is an essential 
part to ensure the wellbeing of our 
community and also to bring a positive 
impact to the environment and in the 
way we conduct our education.”

BSJ business and operations head 
Kerrie Weippert-Rowe added, “We are 
absolutely delighted to receive this 
Gold certifi cation. It has been four years 
since we embarked on this journey, 
and many of our team members have 
played a signifi cant part in realizing this 
achievement. We are proud that we have 
raised our standard to gold, a refl ection 
in the way we work and operate as a 
school and community.”

CLADS

ADVERTISEMENT

FOR THE MOST EFFECTIVE CLADS  in The Ja-
karta Post Call/sms/WA : ERWAN 08170707337 
erwan_classifieds@yahoo.com classifieds.
tjp@gmail.com  clads.tjp@gmail.com 

BIDDING

The Consulate of the Republic of Korea 
in Bali is accepting bids companies for: 
1) Installation Networking Equipment & 
System. 2) Security Office. The proposal 
deadline for bidding 2 Mar. 2021. Web-
site : overseas.mofa.go.kr/id-id/index.do

COURSES

BUILD YOUR CONFIDENCE WITH SIB 
SCHOOL! Learn Bahasa, Mandarin or Eng-
lish ONLINE or Face to Face at your office/
home. Qualified teachers & excellent mate-
rial 0813-85590009. www.sibschool.com

HOUSES 

FOR RENT

Big,Bright House In Menteng,Kuningan, 
Kemang,P.Indah,Keb.Baru Suitable For Exc/
Diplomat Telp.08128136080,0818986030

Join our growing 
family of readers and  

subscribe 
to our newspapers 

& e-paper! 
Contact: 

subscription@jakpost.com

INDONESIAN 
FILM INDUSTRY  

Films that have tried 
to screen during the 
pandemic have failed 
to live up to already-
low expectations. But 
some fi lmmakers try to 
look on the bright side.

mal dialogue—was celebrated by an 
audience looking for an approach 
beyond the mainstream formula. 
His previous feature fi lm, Solo, Soli-
tude (2016), based on the life of po-
et-activist Wiji Thukul, was seen by 
more than 50,000 viewers – a nota-
ble number for an indie fi lm.

But the euphoria seemed to sub-
side once The Science of Fictions hit 
local cinemas on Dec. 9, 2020. It was 
among the fi rst fi lms in Indonesia 
to be screened after nine months of 
cinemas being closed. The fi lm was 
seen by no more than 6,500 viewers, 
staying barely a month in cinemas 
already short of movies.

“Regular screenings were at-
tended by fewer than 10 people per 
session. I also […] received reports, 
through social media, from people 
who found themselves to be the only 
person in the audience,” Anggi said.

“We actually screened the fi lm 
in many cities. But we understood 
how it was. People were still afraid to 
come to the cinema,” he added.

The fi lm’s release went through 
many delays, aff ected by the govern-
ment’s changing policies. “Sometimes 
I felt tired. My energy had already run 
out once the fi lm was fi nally screened, 
but I also had to keep going. A fi lm is 
like your own child, after all.”

The release of The Science of Fic-
tions was followed on screen by 
Generasi 90an: Melankolia (Nine-
ties Generation: Melancholy) a 
few weeks later. It was originally 
planned for April 2020.

Based on the best-selling book 
Generasi 90an, it was Mohammad 
Irfan “Ipang” Ramly’s debut as a di-
rector. The fi lm touches the issue of 
family and grief, subjects close to the 
director’s personal experience.

“When I was a teenage boy, I lost 
my older sister because of an ill-
ness. The experience changed me 
as a person, and I wanted to show in 
the fi lm how grief could bring people 
to a point that they had never imag-
ined,” Ipang said.

Ipang had previously worked as a 
scriptwriter for numerous fi lms pro-
duced under Visinema Pictures—a 
production house founded by fi lm 
professionals in their twenties and 
thirties. One Day We’ll Talk About 
Today (2019), a fi lm Ipang cowrote 
the screenplay for, was seen by more 
than 2 million viewers.

The success of One Day We’ll Talk 
About Today did not translate into 
Generasi 90an. The fi lm was strate-
gically released on Dec. 24, usually a 
good date for fi lm releases as it is in 
a long holiday. Ipang did not disclose 
audience numbers, but said it did 

not have much eff ect.
The decision to release the fi lm 

during the pandemic was simply prac-
tical, Ipang said. “We just thought re-
leasing the fi lm was the right thing to 
do to support the industry’s ecosys-
tem. The production house and the 
cinema are in need of each other, we 
still have to support it even in times of 
crisis like now,” he said. “Nothing sen-
timental or emotional about it.”

Both Ipang and Anggi agree that 
the pandemic presents a tricky situ-
ation for the fi lm industry, and it was 
also dilemmatic for them to ask peo-
ple to watch their fi lms. Anggi said 
their team could not pursue an aggres-
sive marketing approach and instead 
campaigned on how to watch safely. 

“We need to remind the audienc-
es to keep their physical distance, 
wear masks, and not to go to the cin-
ema when they feel sick.”

Ipang said, “Ideally, we need to 
ask people to stay at home to sup-
press the spread of the virus.”

THE CINEMA EXPERIENCE
Panji Nandiasa Mukadis, the 

founder of fi lm website InfoScreen-
ing and an avid cinema goer, has not 
gone to the cinema since the start of 
the pandemic. His reason is more 
practical than a fear of COVID-19.

“There are not many internation-
al fi lms to choose from, and I have 
seen most of the local ones in the 
festivals,” he said.

He misses going to the cinema. 
“The experience is diff erent com-
pared with watching alone at home. 
At home, it’s easier to be distracted 
and stop watching in the middle of 
the fi lm. The ‘sensation’ is diff er-
ent,” Panji said.

This longing of the cinema ex-
perience is what drove Anggi and 
Ipang to release their fi lms during 
the pandemic.

“I could not imagine The Science 
of Fictions being viewed on a small 
screen,” Anggi said. 

“The shot, the camera movement, 

the lighting, they were all designed 
for the cinema. Even though there 
weren’t many audience members, I 
am relieved that at least the fi lm was 
presented in its designed set-up.”

“Some fi lms lose their magic on 
the small screen. They have these 
exquisite audiovisual elements that 
also need proper infrastructure.”

While the pandemic in Indonesia 
is not about to end soon, more fi lms 
are announcing their release dates. 
Epidemiologist Pandu Riono said 
that “the [cinemas] have followed 
the measurements set by the govern-
ment, so you don’t have to worry”. 

“The risks are already suppressed 
as long as you keep wearing a mask, do 
not consume any food and drinks, and 
do not talk inside,” Pandu explained.

For Firda F. Nisa, a fi lm enthusiast 
who tweets as @cinemuach (roughly 
translating as cinema smooches), 
the cinema experience is also about 
the communal experience between 
audience members.

She has been to the cinema fi ve 
times since the pandemic began, 
and felt something missing inside 
the quiet theater: She misses being 
able to laugh or scream together as 
a crowd, and the after-fi lm chats, 
sometimes with strangers.

“Before the pandemic, every time 
I went to a festival or fi lm premier, I 
would happen to meet new friends 
with whom I could discuss fi lms. 
Now, I have to reduce that intense de-
sire to interact, and rush back home.”

But for Anggi Noen, a pandemic re-
lease date has its wonders. Anggi was 
moved by audiences who still came to 
see his fi lm despite the risks. With his 
cast and crew, he visited several cine-
mas in Jakarta and Yogyakarta to per-
sonally say thank you to viewers.

“It felt like going to a wedding: 
greeting the bride, groom and the fam-
ily members one by one. With 6,500 
people who have seen The Science of 
Fictions in the cinema, there are also 
6,500 memories created. It was an in-
timate, exceptional experience.”

MEETS CHALLENGES & 
GLORY DURING PANDEMIC
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